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• Last week you began to look at some WW2 propaganda 
posters in English and we thought about their purpose and 
how effective they were.

• Let’s take a closer look at one of those poster campaigns 
today.



Dig for victory

• The dig for victory campaign encouraged people to grow 
their own fruit and vegetables during the war because of 
shortages. 

• It was a huge campaign with similar campaigns in other 
countries.

• There were many posters produced encouraging people to
dig for victory or grow their own victory garden to help with 
food production during WW2.



• Victory Gardens were planted on private land and public 
parks in America, Britain, Canada, Australia and Germany.

• The idea of Victory Gardens started in World War 1.  This 
poster, from World War 2, is encouraging people to start 
gardening again.

Your victory garden



War gardens for victory

• The Government thought it was very important to 
encourage people to grow healthy food to eat, so the work 
force didn’t become ill and run-down. 

• This poster mentions the vitamins in vegetables. 



Plant a victory garden

• Food was in short supply and so was rationed. 

• If a war family grew their own food, it could help keep their 
rations going for longer. 



Do your bit

• A lot of the posters featured women. They played a crucial 
role in the success of the Victory gardens. 

• Can you think about why that was? Why were the women 
doing most of the work at home, like gardening? 



Find out more:

• You can find out a little more about the dig for victory 
campaign by watching this short war time video:

• https://www.youtube.com/watch?v=H_Gs7Vik75k

https://www.youtube.com/watch?v=H_Gs7Vik75k


Independent 
Learning

Begin to draft ideas for a propaganda poster to go with 
your campaign. Think about how you can gain the 

audience’s attention, remembering that your audience 
would be children of your age. You do not need to finish 

the poster today as you will not have enough time, simply 
draft an outline of it.

Imagine you have been asked to create a new campaign 
aimed at children such as:

Helping mum 
at home (while 

dad is away)

Recycling old 
toys

Being well-
behaved for 
host families

Not wasting 
food. 


